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About ELLE a table
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"A table! A table!" The French mother calls out, summoning her family to the table. "Food's ready! Everyone come to the table!"
This call marks the starting point of a lively, pleasurable mealtime. Brought to you by ELLE magazine, ELLE a table is a food
magazine that focuses on cuisine as the gateway to an affluent lifestyle. Communication radiating from the kitchen; the stories
wrapped up in a dish; a stylish life that starts at the table; keywords for creating happy times with that special someone . . . all
can be found in abundance in this single volume. The magazine is filled with information for enjoying food from every angle.
Along with a wide variety of recipes, from everyday menus to party dishes, every issue also features information on ingredients,
kitchen implements, and shops and restaurants in Japan and other countries.
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STYLISH&ELEGANT
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Content has been highly rated for its high standard of stylish, attractive visuals.

And every issue is packed with information.
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Reader image of ELLE a table

OOO0O0O0  stylish

10000000  sense of luxury

000000  Information-rich

(100000000 High standards
00000000000  Full coverage of international topics
ODoUOOOOMOD oooo  Full selection of recipes etc.
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5 3. 5% "l prepare recipes from each issue":53.5%
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PARTY DISHES&DAILY MEALS
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Elle & table plays a role in everything from everyday meals to holiday entertaining.
Readers don't prepare recipes as-is but use them as a source of inspiration.

gooooooog
Extent to which readers refer to the magazine
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6 3 N 8 % Refer to it for everyday cooking:63.8%
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4 6 . 9% Refer to it for cooking on special days: 46.9%
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Recipe card at end of magazine is popular. Readers tear it out and take with them
when shopping; save in their collections; refer to it for food presentation.
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0 "I buy the magazine for the recipe card" +
89 /O "The recipe card is convenient" = 89%

10000000000 ooe00nO0nO

87- 7I:|EI|:|

Average number of recipes per issue
(Average of past 6 issues): 87.7 recipes



Readers' Profile
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Majority of ELLE a table readers are married women.
Many work outside the home and have ample leisure time and income to spend on food.
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PLEASURE ON THE TABLE
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Average age

36.8-

o [0 0O 0 Marital status

0o ooo
Single No response

30.6%1 J’3.l%

oo
Married
66.3%

o [ [0 Gender

0o oog
Male No response

9.0% 1 J’2.2%

oo
Female

88.8%

« JOUO0OOD
Working status

ooa ooo

Other

Employed
48.4% BRSHNGL

oooob
Average woman
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e JOOODOO
Average household income 898. 2 oo 650.50 0
[J 8.982 million [J 6.505 million
e JOOOODOODODO
Average monthly disposable income 52,284D 31,3090
152,284 031,309
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ELLE & table readers do not skimp on meal preparation even when they are busier than usual at work. These are
people who cook not out of necessity, but because they enjoy the act of preparing a meal. They seek out the finest
ingredients and preparation methods, and aggressively adopt new cooking implements. They not only eat meals
with their families but also enjoy inviting guests for a feast. They often try their skills by hosting parties at home.
They are opinionated about the beverages and tableware that lend color to a meal. Meticulous in their selection of
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For data sources, please refer to

alcoholic beverages - "This wine goes with that dish™” -- they enjoy time spent dining with other people.

the back cover of the brochure.
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ENTERTAINING
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They place importance on the atmosphere and presentation of a dish, and are dedicated
to providing hospitality for their guests' enjoyment.

Eﬁ '*'e L E AvErageDwEman

o 000000000 0ODDOODODODOOONO 52.3% 24.5%
Enjoy providing hospitality through cooking

o 00O0OOO0O00000OO

0000000o0DOoooonoOg oooo 49.6% 18.9%
View table setting, atmosphere, etc.,
as important elements of cooking

o 100010000

J0o000ooDoDo0dooog ooooo 38.9% 13.2%
Invite people to their homes for meals
once a month or more

o1000000000S000 OO0000 64.3% 42.7%
Number of people invited per time: 5 people or
more

o 00000000000

l000o00oDoooooooooooo 10,3810 7,254
Average expenditure per occasion 110,381 07,254
when inviting people to their homes for meals
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DINING
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Restaurants and cafes are treasure troves of ideas, and these women often go out to gather
information. At home or at restaurants, alcohol is an essential accompaniment to meals.

Ferde ], |
o 0000000000 MODOOOMbOnO
00000000000000M00000 0 59.9%

Are interested in, and enjoy going to,
nicely designed shops, museums, cafes, and restaurants

oOOOOOOOOOOOOO
0o00oooooooooooooooooo O 58.7%

Get inspiration from restaurant meals and
from other people’s cooking

010000000000000000D0O 8,3270

Average monthly expenditure on alcoholic beverages 08,327

o 00100000
0000000000000 ooooooo 48.7%0

Enjoy wine, champagne or fruit spirits
more than once a week™d

0oooD0000DOO0O000000ODOO000000oo00
For data sources, please refer to the back cover of the brochure.

o JOOOODOMOI3  Top 3 favorite alcoholic beverages
0000000 wine,fruit spirits

00000 champagne

000 Beer

oooo
Average woman

38.6%

30.9%

4,891[0]
04,891

67.0%
47.2%

41.6%
30.7%

38.4%
44.4%
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COOKING
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Readers have an enterprising spirit and are constantly interested in new ingredients and cooking implements. Are willing to spend considerable money to acquire quality items.

]Eﬁf%le] E VDrDDD
Average womai

Jo0odoooooooo ooooooo 72.1% 35.5%
Cooking is one of the pleasures of life

o 000000000
000000000000 Oooooooo 63.6% 34.5%

Enjoy going to food stores
even with no special purpose

o0000O0O00DO0DOO00O0COOO0O0O0O 55.7% 32.4%

Enjoy trying new ingredients and recipes

od0000O0000O0DOOO0OOODOO 51.6% 24.7%

Put care into presentation of dishes

oJOoo/moO

0ooooooooooo oooooooon 43.0% 13.7%
Tend to be particular about
the design of cooking vessels/implements

:\veE:\gE rE)ntlDﬂy?oo% expenditure 5 6 y 310 O 48,4770

156,310 [ 48,477

o [0 00O OO O source of food ingredients

00000 hoooomooon
Regular supermarket (chain store, etc.)

go0Oooooooo
Luxury supermarket, department store

00o0o000o0oo0ooon

Organic food stores or other specialty stores

000 hooooomoooooooooooooo
Mail order (special order via Internet,
telephone. etc.)
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Seasonings/ spices/ flavorings they have at home

EX.v.O0OOO0O000
Extra virgin olive oil

ooo

Natural salt

gooooooo
Powdered cinnamon

oopoooo

Balsamic vinegar

gooooooboboooo
Nuoc Mam, Nam Pla, fish miso

oo

Star anise

[erde], |

96.1%
99.0%

80.4%
42.2%

35.4%
13.7%

50.3%
33.8%

91.9%
55.2%

83.4%
50.8%

76.3%
32.4%

56.0%
24.9%

51.6%
13.4%

36.4%
10.8%

gooo
Average woman



ELLE a table cross-media effect
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The magazine plus promotional materials, events, website and related media make it possible
to reach even larger numbers of people who enjoy cooking. An advertising campaign using
the ELLE a table brand facilitates creation of a high-quality product image.
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Through reader-participation events and in-store open events, it is possible to foster more detailed awareness of
the product among the target segment. These vehicles are also ideal for samplings.
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Reprints of recipe cards and extra minibooks can be placed in-store to increase the effectiveness of sales support.

Tabloid can boost awareness ratings in a target area through newspaper insertions and supermarket placements.

e 00000 Recipe card 10000 Minibook e[ [ Extra edition « 1O OOO Tabloid
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000D000MO000000000000000 == _E._E? :H0oHIn o0 000000
EDDDEDDD%DDE%DDDD%DDDDDDDDDDDDDDDDDDDDDDD S 1 http://www.elleatable jp/
.ﬂg 00000 Access:
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O0ooooooooono & 000 Number of members:
- [0 28,0000 O about 28,000

no 0700 PVO D O O 000 50 PVO (0000 O
about 700,000 page views/month (total)
about 50,000 page views/month (top)

Ample, selective content is highly evaluated by food enthusiasts.

Online vehicles access people who can be viewed as potential readers of the magazine.

Using the magazine + online promotions, it is possible to expand reach and engage a new segment.
These vehicles also make it possible to gather data through reader surveys, monitors, etc., 020070 70 0 O OAs of July, 2007)
and to incorporate plans that allow readers to take specific action, 00000M00IOmo0oonooog

such as event solicitations, premiums for readers, etc. oooooooooodo _ -
For details, please see ELLE & table Online media kit.

0000 Update frequency:
00000000 Updated daily (weekdays)



SURVEY METHODOLOGY
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ELLE a table readers' data:
ELLE a table published an opinion survey in March 2007 issue, and a sample
of 400 was randomly extracted from the responses submitted.

N 000000000 020070 100000000000
B0 Extracted from readers' survey in ELLE & table January 2007 issue.
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p4000000020-40000000+0000MDO0O0O00OODOOO
0ooOooooilo0000000m2007040270 0290000
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Comparison data on average woman:

A sample of 400 was extracted from Yahoo! Research registrants closely
resembling ELLE & table readers (age 20s through 40s, employed outside the
home + housewives, currently residing in the top 10 prefectures inhabited by
ELLE a table readers), participated in a web-based survey administered April
27-29, 2007.

FILIPACCHI

— MEDIAS _

H HACHETTE

gbobboboobobobob




